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H.E. the Minister of Economy and Trade, Sheilkh Ahmed Bin Jassim Bin Mohamed Al-Thani
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VIP & Ambassa‘d‘or Gallery

H.E. the Minister of Economy and Trade, Sheikh Ahmed Bin Jassim Bin Mohamed Al-Thani
with his entourage.

H.E. Eric Chevalliier, Ambassador of France



r international Boat Show 2015 —

10th - 17*» November 2015
Mﬂur‘ - nas - Lusail City
f‘*‘%ﬂ

.....

Wik aee |




The Qatar Market Overview

29% of the 100 largest yachts
are owned by the Middle Easterners

GDP $ 187.9 Million
0.6 % Annual Growth
$ 108,300 per Capita

Qatars Maritime sector
generated 7% to Oatars GDR -

' ’-‘Fhe I\/Ilddle E{ast Maritime market is A : ‘ :
‘a Auge surge in growth - Demand in Qatar for marina
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B|II|ona|res will grow by 45% over the
e next decade in the Middle East




Location Lusail Marina, Doha. Qatar

EXxhibitor Profile

40

New
EXNIDITOrsS

Global &
Regional
Launches 4

95

FParticipating
Exhibitors from ; e
18 Countries N

4 Exhibitors found local partners and dealers in the local market during the QIBS 2015

_ S

65% of international exhibitors including countries like
E Bahrain £ Canada ©° China "™ Czech Republic B France == Germany
= Greece N Iltaly ==Kuwait == Lebanon ssm Monaco === Netherlands

"= Poland * Switzerland ¢ Turkey ==UAE =< UK =USA
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Visitor Profile
25%

rise of
Incoming visitors
since last year

VISITOFS from
131 Countries

s [[42%

of business
& trade
professionals

of our visitors
own a poat

ATAR INTERINATIONAL
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Exhibitors’ Quotes & Testimonials
©

daliw U olelldiiam
Qatar Tourism Authority

‘I would like to personally thank
you and the whole Shnowcomms
team for being so supportive

of the QTA participation during
the 2015 QIBS. It was a pleasure
WOorking with you and the team
and thank you for accommodating
some of our request on so last
minute. | hope that you are happy
with the outcome of the show and
we ook forward in having a bigger
show next year!”

Ashvin Seeboo_
Tourism Marketing and Promotion Sector

Qatar Tourism Authority
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WWW.ESTRUCTURMARIMNE.COM

We had the privilege in 2010 to do
the Lusail Marina, the first phase
of the marina, and we participated
in the first boat show here in 2013,
and since then it is part of our
marketing plan to come to the
Qatar Boat Show as it helps us
expand our reach throughout the
region.

Lucille Lasalle
Vice President for International Sakes
Structurmarine

M -

Gulf Yachting

Blohm+Voss

We came for the first time last
yvear, in 2014, and found it to

be a very interesting show with
great potential, and we felt it was
important to come back and show
that we are strongly committed to
this market and keen to grow our
business in this region.

We see huge opportunity -
because Qatar is a growing
market and witn the ever-growing
boat show, you can see that
inherently there i1s a market
avalilable - so with the uniqueness
that we bring with our European
experience, knowledge and
products, we feel that we can
certainly ada sometning to the
local market.

We have always been fully custom
in ouilding yachts which has
produced some really, truly iconic

| have already signed the contract vessels

to exhibit this time next year. The
results that we have had, have
exceeded our expectations.

el
Patrick Coote
Sales & VgZkKan

Michael Newton-Woof

Ventura Gulf Yachting
L
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NDSQ Tour

QIBS was proud to organize a tour of Qatar’s
orincipal shipyard, Nakilat Damen Shipyards
(NDSQ), followed by lunch. 25 International
maritime professionals, together with media from
around the world were given the oppurtunity

to see a world class state-of-the-art shipyard

covering over 58,300 m<.

Visit QATAR

QTA works to showcase the country’'s unique

cultural heritage and exciting tourist attractions
to lead the transtormation of Qatar into a world-
class destination with deep cultural roots. With
numerous venues for business and 45 tfour- and
five-star hotels, Qatar is already a leading high-
end destination for MICE, situated centrally

between Europe and Asla.



On-Site Deals, Sales and Turnover

1 6 poats were sold valued at more than
QAR 110 Million

QAR 1 00 M value of prospective orders

3 new dealersnip agreements
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Media & Marketing Campaign

1V & Radio
EX[posure

QAR 2 million QAR 30 million 36 QAR 16 million

Invested Into s COveraqe registered and worth of press exposure
advertising, % J sceredited was secured on prime,

reaching a potential . ist attended totalling 155 minutes on
audience of more | Iﬁ a5 in = TV and radio reaching
oy over the ayS illi
than 103 million y over 35 million people

Advertising Public Relations

reaching 4 million
potential visitors

14 | £
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facebook

18,200+
IKes

8,100+

attendees

2,000+
followers
70+
DOStS

twitker

380+
followers

450+
[WEELS

Social Media

We were delighted to welcome
on board @theyachtguy, with
more than 665K followers on

Instagram.
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QIBS Visuals

BOAT SHOW
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Thank you to our Sponsors & Partners

Ministry of Interiors

Hosted by & Coast Guard Dept

Strategic Partner

ELEAIL CITY, QATAE

THE ART OF REAL ESTATE

DEVELOPMENT & INVESTMENT. WORIITAVIDE.
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Official

Official Watch Hospitality Partner

ULYSSEZ NARD[N

Official Carrier

Catalogue Sponsor

N-DSQ

——

Gold Sponsor Lanyard Sponsor

” . @ Gt Ciof-

HOSPITALITY

Official Freight Forwarder

Official On-site Handler Audiovisual Partner

QATAR yml solla JlaNd_aud GVISIDN
AIRWAYS 2gim | E:llf Warehousing Cnmpanﬂz . PRODUCTIONS 9

109
s

EVERYONE'S PRIVATE DRIVER™

Health Services Partner

Kullunallla

For health & safety AolMuulig Ganl)

Official

Official Car Fashion Partner

CAN)INFINITI

INSPIRED PERFORMANCE

SALEH AL HAMAD AL MANA CO.

Official
Insurance Partnher

QIC

Omga Sl o lad A, 2

Qatar Insurance Company

Silver Sponsor

Official Magazine
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Official Branding Transpc));-:itCFi"-’E;:)vider Technology Partner Lifestyle Partnher Official Water Official Malll Concig:ggililartner
Brad o S\ y ev| an  Malil -

communications

EXPRESSION

Videography Partner Photography Partner International PR Partner Awards Partner

YACHTSX!: fotoarabia &8:00

240 seconds ahead

CZECH REPUBLILC

QATAR L "':i':..“:."l'

saliing & Water-Sporis Federation

m INTERMATIONAL

BOAI SHOW
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“SET‘Z‘.I"‘ QUINTESSENTIALLY
LIFESTYLE

Supported by Member of
; zi z z SR

BUSINESSFRANCE Arab Marine

Industries Association



Thank you to our Media Partners

SYOG

SUPERYACHT OWNERS GUIDE
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CULTURE GOLF o

fairways

Tiader

y I?W.Nta-acon ﬂc N INTERI:ATIE:Imcgs MAGAZINE §ABEU R. LA.T E R R E

QATAR CONSTRUCTION NEWS

SNINIddVH 3vIvE @

VOLANTE s vacHTINGPAGES

AJOUAINAL FOR THE GENTLENAN DRYVER e ,M:;,

MEDIA GROUP
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